
Earning meaningful organic search traffic is part technical 
web design and development and part supplying your 
target audience's demand for information. 

 

In this seminar, we'll discuss how you can increase your 
visibility in search results and earn the kind of attention that 
translates into clients. 

By: Gyi Tsakalakis (@gyitsakalakis) 
Founder at AttorneySync 
gt@attorneysync.com 
Helping lawyers put their best foot 
forward online because that's where 
clients are looking for them. 

Understanding Google 
& Maximizing 

Law Firm SEO Value 



SEO? 

Q: 





Have I 
gotta great 

deal for 
you! 







If you write it, 
traffic will 

come. 



SEO? It’s Goblin 
magic. 





Understanding Google 

Larry Page, our co-founder and CEO, 
once described the “perfect search 
engine” as something that “understands 
exactly what you mean and gives you 
back exactly what you want.” 
 
*** 
 
This means making search smarter and 
faster, so it can understand that when 
you type [jaguar] you’re looking for the 
car, not photos of the animal. It means 
showing you when your friends like an 
ad or a search result, so that you know 
it might be valuable. 
 
- Google 

http://www.google.com/about/company/products/ 



http://commons.wikimedia.org/wiki/File:University_of_Michigan_4350629840_card_catalog.jpg 

Google is a card 
catalogue of the 
internet. 



http://upload.wikimedia.org/wikipedia/commons/d/d5/Datacent
er.jpg 





Anatomy of a  
Search Engine Results Page (SERP) 
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Search engine optimization (SEO) 
…is the process of affecting the visibility of a website or a web page 
in a search engine's "natural" or un-paid ("organic") search results. 
In general, the earlier (or higher ranked on the search results page), 
and more frequently a site appears in the search results list, the more 
visitors it will receive from the search engine's users. SEO may target 
different kinds of search, including image search, local search, video 
search, academic search, news search and industry-specific vertical 
search engines. 
 
As an Internet marketing strategy, SEO considers how search 
engines work, what people search for, the actual search terms or 
keywords typed into search engines and which search engines are 
preferred by their targeted audience. Optimizing a website may involve 
editing its content, HTML and associated coding to both increase its 
relevance to specific keywords and to remove barriers to the indexing 
activities of search engines. Promoting a site to increase the number 
of backlinks, or inbound links, is another SEO tactic. 

http://en.wikipedia.org/wiki/Search_engine_optimization 



Search Engine Optimization 
(SEO) 

SEO is an acronym for "search engine optimization" or "search 
engine optimizer." Deciding to hire an SEO is a big decision that 
can potentially improve your site and save time, but you 
can also risk damage to your site and reputation. Make 
sure to research the potential advantages as well as the damage 
that an irresponsible SEO can do to your site. Many SEOs and 
other agencies and consultants provide useful services 
for website owners… 

https://support.google.com/webmasters/answer/35291 



Google-friendly sites 

Links help our crawlers find your site and can give your 
site greater visibility in our search results. When 
returning results for a search, Google uses sophisticated 
text-matching techniques to display pages that are both 
important and relevant to each search. Google 
interprets a link from page A to page B as a vote 
by page A for page B. Votes cast by pages that are 
themselves "important" weigh more heavily and 
help to make other pages "important." 
 
Keep in mind that our algorithms can distinguish natural 
links from unnatural links. Natural links to your site 
develop as part of the dynamic nature of the web 
when other sites find your content valuable and 
think it would be helpful for their visitors. 
Unnatural links to your site are placed there 
specifically to make your site look more popular to 
search engines. Some of these types of links (such as 
link schemes and doorway pages) are covered in our 
Webmaster Guidelines. 

https://support.google.com/webmasters/answer/40349?hl=en 



Kind of like The Electoral College 

http://en.wikipedia.org/wiki/Electoral_College_(United_States) 



This is also SEO 



“Branded” 
Searches 

http://www.attorneysync.com/blog/mega-ish-serp-lawyers/ 

• Your name 
• Names of other 

attorneys 
• Firm name 
• Name + reviews or 

testimonials 
• Name + attorney 
• Name + city 
• Tag line 
• Phone number 
• Blog name 
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Un-Branded Searches 

• Lawyer 
• Find a lawyer for _____. 
• City + Practice Area + Lawyer 
• Lawyer Reviews 
• Legal Question 
• Legal Forms 
• In the news 
• What do after _________. 
• How do I __________. 
• Who are the ___________. 
• How will I _________. 



15% of the searches 
we see everyday we’ve 
never seen before.  

http://www.google.com/competition/howgooglesearchworks.html 



SEO is an ongoing Process 



Two SEO Buckets 

On-Page Off-Page 



“Them” 



http://www.nonbillablehour.com/2013/10/your-clients-still-don.html 
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On-Page SEO 



http://niftylaw.com/ 

http://niftylaw.com/


Your Reputation? Your License? 

http://mockingbirdmarketing.com/bad-attorney-marketing/ 
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Off-Page SEO 

Your Web Pages + 



“Great” Web Pages? 

+ 

Earn meaningful 
attention, links 
and shares. 



Chicago Bike Accident Map 

http://willenslaw.com/report-your-accident/ 
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Metrics for Organic Search 

https://www.google.com/webmasters/tools/ 



Traffic from Organic Search 

http://www.google.com/intl/en/analytics/ 



Inquiries from Organic Search 

https://www.google.com/analytics/web/?hl=en#report/conversions-goals-overview/ 



Clients from Organic Search 



ROI from Organic Search 



Bringing it all together 



Thanks 

Questions? 
By: Gyi Tsakalakis (@gyitsakalakis) 
Founder at AttorneySync 
gt@attorneysync.com 
Helping lawyers put their best foot 
forward online because that's where 
clients are looking for them. 


